


Alleima

Safety first

At Alleima our objective 
is zero harm to our people, 
the environment we work 
in, our customers and 
our suppliers.

Protective equipment

First aid kit

Assembly point

Emergency number Psychological safety

Emergency exit Alarm

Health & well-being Speak Up
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Alleima

Strategy for long-term 
value creation
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Alleima

A world-leader advanced materials 
company

―

―

―

Capital Markets Day 2025



Alleima

Premium offering across three divisions
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Alleima

Serving customers in the most 
demanding industries
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Alleima

Market development
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Alleima
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A high-performer in our niche 
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Alleima

Our markets are growing…
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…and we remain focused on strategy 
execution for profitable growth
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Alleima

Three building blocks for 
profitable growth 
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Alleima

Continuous development of technology 
leadership
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Alleima

Customer needs in focus for
business development and R&D
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Alleima

Ongoing growth initiatives to strengthen 
the company long-term 
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Alleima

M&A
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Alleima

Targeted growth and improved product mix across the portfolio
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Alleima

Alleima’s strategy creates value by increasing returns on capital 
and revenue growth
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Alleima

Un-locking growth and margin potential
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Alleima

Un-locking growth and margin potential
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Alleima

Safety – our first priority 
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Alleima

Industry leading sustainability

Capital Markets Day 2025

Reduce TRIFR with more 

than 50% by 2030 

All our people can operate at 

their full potential while feeling 

valued and welcomed, no 

matter who they are

Reduce Scope 1 and 2 CO2  

emissions with more than 

54% by 2030

Reduce Scope 3 CO2 

emissions with more than 

28% by 2030

More than 80% recycled steel 

in finished products

Growth of products for green 

transition, fossil free energy, 

electrification, energy 

efficiency and improved 

quality of life at a faster pace 

than total growth
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Alleima

Summary
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R&D expenses incl. capitalized expenditures, SEK M

R&D spending as percentage of revenues, %
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